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“It was a Dark and Stormy Night..” 

 

“It was a dark and stormy night; the rain fell in torrents — except at 
occasional intervals, when it was checked by a violent gust of wind which 
swept up the streets (for it is in London that our scene lies), rattling along 
the housetops, and fiercely agitating the scanty flame of the lamps that 
struggled against the darkness.” 
 
Edward George Bulwer-Lyon, Paul Clifford (1830) 
 

The Power of Message 



Edward George Bulwer-Lyon 

Minor Victorian novelist and playwright, whose “Dark and Stormy Night” 

opening line in his Paul Clifford novel is well known as part of English 

language and lives forever.  

 

Though by historical standards his books are not considered notable, he did 

coin phrases that have become common place in our language: “the pen is 

mightier than the sword,” “the great unwashed,” and “the almighty dollar.” 



The Bulwer – Lytton Fiction Contest 

 
The Bulwer – Lytton Fiction Contest, San Jose State University, California 
 
Every year San Jose State University holds a contest with thousands of 
entrants who all submit their best first sentence.  
 
Originally, a bit more serious, the contest now is somewhat tongue and 
cheek as contestants work to create and “compose the opening sentence 
to the worst of all possible novels.” 
 



Example Winner Submission 

 
“Tucked in a dim corner of The Ample Bounty Bar & Grille, Alice 
welcomed the fervent touch of the mysterious stranger’s experienced 
hands because she had not been this close with a man in an achingly long 
time and, quivering breathlessly, began to think that this could be the 
beginning of something real, something forever, and not just a one-time 
encounter with a good Samaritan who was skilled at the Heimlich 
Maneuver.” 
 
— Mark Wisnewski, Flanders, NJ 
 



Building Your Brand with an 

Effective Resume 

 

Though the example is a bit humorous the general concept is 
the same with a resume.  
 
Build a well crafted, designed, and defined document.  
 
One that builds upon an opening and structure that so draws 
the audience in, so captivates the readers, that they are 
compelled into the further reading.  
 



Telling a Story – The Story of You 

 

Your resume must also tell a story. 
 
Like a good novel, it’s the story of you. Your skills. Career 
Progression. Accomplishments. Results. 
 
The resume is also the basis of building a professional brand. 
 

Branding is Message 



The Changing Face of Working 

Relationships and Employment 

EXPERT PREDICTIONS:  

 

Based on existing trends, varied experts and organizations are expecting 

65 to 70 million independent workers in the next decade, comprising more 

almost half to more than half of all employees in the United States. Include 

loose collaborations of teams in small businesses of less than four or five 

employees. 

 

Freelancers are currently 1/3 of the Nationwide Workforce. 



Corporate Embrace of the 

Independent Workforce 

 
This independent workforce continues to strive as more and more 
businesses utilize this segment.  
 
90% of firms have used freelance or contracted talent. This trend is only 
expected to continue as a recent report by Economist Intelligence Unit 
found 61% of senior executives expect a growing proportion of functions 
to be sourced to this labor force.  
 
Tech giant Oracle as an example predicts use of this contingent workforce 
will increase by 40% over the next 10 years. 
 

Government as well as Private Sector Moving 

Towards Non-Traditional Work Relationships 



Technology 
• New Social Communities and Collaborative Technologies. 

Reform 
• Health Care Reform 

Change 

• Generational Considerations Meet Changing Corporate 
Approaches 

Demand 
• Continued Demand for Experts and Skill Workers 

Projects 
• Rise of Project Based Engagements 



Originally Contract,  

Then Outsourcing and  

Now Freelancing have  

Now Created a New Paragon 

 

Collaborative Teams of Technical, 

Task, Process and Support 

members often geographically 

separated or globally based 

undertaking new tasks, projects 

and activities as groups. 

 



New Team 

and Work 

Dynamics 

Temporary 

Employee 

Part Time 

Employee 

Full Time 

Employee 

Embedded 

Consultant 
Project 

Freelancer 

Co-

Employment 

Off and Near 

Shore 

Outsourced 

Understanding the New Realities of Team 

You will be Likely Be More Than One of These 



New Career Realities 

 

Freelancing and new dynamics aren’t going to replace and change 

employment, but it is going to change the way we look at and think 

about your career and branding.  

 

You must constantly be defining yourself and enhancing your career 

whether you are a full time employee, contractor or freelance agent. 

 

Constant Evolution of Your Career and Brand 



What Does That Mean To You? 

 

New approach to your resume and 

the way you view yourself.  

 

No longer is a resume and stale 

linear document, it’s a powerful tool 

combined with supporting materials 

and content in varied mediums that 

establishes your brand, story, 

accomplishment, skills and…  

 

you as a Professional Product. 

 



 
Demonstrated Experience  

 
Technical Skills / Expertise 

 
Track Record of Successes and Project Engagements 

 
Collaborative 

 
 Interpersonal Communication and Writing Abilities 

 
Multi-faceted Project Management Emphasis 

 
Result / Task Orientated 
 



Now though, they hire people with 

focused and branded competency,  

expertise, successful engagements 

track record and results that matches 

to their needs. 

At the end of the day, organizations are 

essentially just large groups of individuals all 

striving for collective ends 



New Career Realities 
On average, employers report that there are now between 75 

and 200 applications for every SINGLE job opening. 

 

Employers on average initially spend a simple 15 to 30 seconds 

reviewing your application, resume and content to determine if they 

are interested in pursuing your candidacy further.  

 

We live in a knowledge‐driven and content society where education, 

training and experience no longer guarantee career successes. 

 

Todays successful job seekers must stand out. Your reputation, 

experience, skills and “brand” all make that happen. 

 

Hiring managers are reporting that 75% of jobs are now gained 

through in some part due to networking. Branding and networking is 

therefore an essential new dynamic of employment and career 

building. 

Why Branding is Important 



Define your Unique Brand 

 
Define the brand product: Who are you? 

 

Define what the brand / product does: What do you do? What are 

you passionate about doing? 

 

Define the key ingredients/elements of the product: What are your 

key attributes and characteristics?  What important knowledge and 

skill set(s) do you have?  What is your experience?  How is your 

experience more valuable based on your knowledge, skills, 

character, and traits? 

 

Define how the product stands apart from others: What are your 

strengths? What are you particularly noted for? What do you do 

better than others? What is your area of expertise? 

 



Build Your Brand 
Build out the resume: Identify the brand – name and contact information. 

 

Define the brand: Develop a Professional Profile – state the facts of the brand 
identified in the first step. 
 

Describe the brand: List your Professional Experience – describe what have 
you done, where you did it, what was the challenge, what obstacles you 
faced, what was completed and what was achieved, and what was the end 
result? >>> Move From a Task Based to Accomplishment / Results Based 
Document <<< 
 

Brand affiliation: Affiliate the brand -- list the Professional Affiliations you 
have, including key posts held. Be clear to define what or who those are. 
 

Define how the brand is new and improved: list your Professional 
Development, Continuing Education and Professional Certifications you have 
completed. 
 

Education: List your post-high school education, including name/location of 
school, degree(s)/dates earned, and any relevant scholastic achievements.  



Resume (Tell Your Story) 

Project List (Show Results) 

Cover Letter and Bio (Enhance)  

Basis of Online Content / 
Profiles (Market – Network) 
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