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“It was a Dark and Stormy Night..” 

 

“It was a dark and stormy night; the rain fell in torrents — except at 
occasional intervals, when it was checked by a violent gust of wind which 
swept up the streets (for it is in London that our scene lies), rattling along 
the housetops, and fiercely agitating the scanty flame of the lamps that 
struggled against the darkness.” 
 
Edward George Bulwer-Lyon, Paul Clifford (1830) 
 

The Power of Message 



Edward George Bulwer-Lyon 

Minor Victorian novelist and playwright, whose “Dark and Stormy Night” 

opening line in his Paul Clifford novel is well known as part of English 

language and lives forever.  

 

Though by historical standards his books are not considered notable, he did 

coin phrases that have become common place in our language: “the pen is 

mightier than the sword,” “the great unwashed,” and “the almighty dollar.” 



The Bulwer – Lytton Fiction Contest 

 
The Bulwer – Lytton Fiction Contest, San Jose State University, California 
 
Every year San Jose State University holds a contest with thousands of 
entrants who all submit their best first sentence.  
 
Originally, a bit more serious, the contest now is somewhat tongue and 
cheek as contestants work to create and “compose the opening sentence 
to the worst of all possible novels.” 
 



Example Winner Submission 

 
“Tucked in a dim corner of The Ample Bounty Bar & Grille, Alice 
welcomed the fervent touch of the mysterious stranger’s experienced 
hands because she had not been this close with a man in an achingly long 
time and, quivering breathlessly, began to think that this could be the 
beginning of something real, something forever, and not just a one-time 
encounter with a good Samaritan who was skilled at the Heimlich 
Maneuver.” 
 
— Mark Wisnewski, Flanders, NJ 
 



Building Your Brand with an 

Effective Resume 

 

Though the example is a bit humorous the general concept is 
the same with a resume.  
 
Build a well crafted, designed, and defined document.  
 
One that builds upon an opening and structure that so draws 
the audience in, so captivates the readers, that they are 
compelled into the further reading.  
 



Telling a Story – The Story of You 

 

Your resume must also tell a story. 
 
Like a good novel, it’s the story of you. Your skills. Career 
Progression. Accomplishment. 
 
The resume is also the basis of building a professional brand. 
 

Branding is Message 



The Changing Face of Working 

Relationships and Employment 

EXPERT PREDICTIONS:  

 

Based on existing trends, varied experts and organizations are expecting 

65 to 70 million independent workers in the next decade, comprising more 

almost half to more than half of all employees in the United States. Include 

loose collaborations of teams in small businesses of less than four or five 

employees. 

 

Freelancers are currently 1/3 of the Nationwide Workforce. 



Corporate Embrace of the 

Independent Workforce 

 
This independent workforce continues to strive as more and more 
businesses utilize this segment.  
 
90% of firms have used freelance or contracted talent. This trend is only 
expected to continue as a recent report by Economist Intelligence Unit 
found 61% of senior executives expect a growing proportion of functions 
to be sourced to this labor force.  
 
Tech giant Oracle as an example predicts use of this contingent workforce 
will increase by 40% over the next 10 years. 
 

Government as well as Private Sector Moving 

Towards Non-Traditional Work Relationships 



Technology 
• New Social Communities and Collaborative Technologies. 

Reform 
• Health Care Reform 

Change 

• Generational Considerations Meet Changing Corporate 
Approaches 

Demand 
• Continued Demand for Experts and Skill Workers 

Projects 
• Rise of Project Based Engagements 



NEW SOCIAL COMMUNITIES  

AND COLLABORATIVE 

TECHNOLOGIES 

Due to the growing adoption of collaborative cloud computing tools 

and social networks, professionals are tapping into these 

specialized networks to locate expert talent.  

 

The proliferation of these work-related social communities allows 

independents to find jobs, create project-based teams/partnerships 

and support professional development. Further, cloud-services and 

mobile devices eliminate the barriers imposed by physical location 

and geography, enabling the workforce to truly become location-
independent. 

Technology and Collaboration 



Healthcare Reform in the United States 

 

Come 2014, the self-employed, small business owners and the 

uninsured can join “exchanges,” or purchasing pools, overseen by 

states. Those who join an exchange can enroll in a national health 

plan. 

 

Healthcare and benefits, one of the greatest barriers to free land 

and contract relationships, now means more individuals can work 

freelance relationships. 

 

Barriers to Freelancing Coming Down 



Demand for Experts and  

Skilled Worker 

 

The future workforce will largely be made up of experts and 

seasoned skilled workers for key projects and endeavors with other 

tasks being undertaken in varied parts by outsourced or non- to 

semi technical employees in team-like structures.  

 

With less and less technically capably staff being turned out from 

educational institutions, more and more opportunity presents itself 

for those capable of filling the needs. 

 

Expertise at a Premium – Five Generations of 

Workers 



Near and Off Shore Sourcing of 

Process and Lower Level Non-

Technical Components 

 

United States continues to outsource labor and tasks to near shore 

and offshore organizations.  

 

Much of this is lower level BPO (Business Process Outsourcing) or 

IT services, but is more and more progressing towards KPO 

(Knowledge Process Outsourcing). In fact, recent studies have 

shown that even higher level expertise is potentially at risk for 

outsourcing. 

 



Originally Contract,  

Then Outsourcing and  

Now Freelancing have  

Now Created a New Paragon 

 

Collaborative Teams of Technical, 

Task, Process and Support 

members often geographically 

separated or globally based 

undertaking new tasks, projects 

and activities as groups. 

 



New Team 

and Work 

Dynamics 

Temporary 

Employee 

Part Time 

Employee 

Full Time 

Employee 

Embedded 

Consultant 
Project 

Freelancer 

Co-

Employment 

Off and Near 

Shore 

Outsourced 

Understanding the New Realities of Team 

You will be Likely Be More Than One of These 



New Career Realities 

 

Freelancing and new dynamics aren’t going to replace and change 

employment, but it is going to change the way we look at and think 

about your career and branding.  

 

You must constantly be defining yourself and enhancing your career 

whether you are a full time employee, contractor or freelance agent. 

 

Constant Evolution of Your Career and Brand 



What Does That Mean To You? 

 

New approach to your resume and 

the way you view yourself.  

 

No longer is a resume and stale 

linear document, it’s a powerful tool 

combined with supporting materials 

and content in varied mediums 

(ONLINE) that establishes your 

brand, story, accomplishment, skills 

and…  

 

you as a Professional Product. 

 



 
Experience 

 
Technical Skills / Expertise 

 
Track Record of Successes and Project Engagements 

 
Collaborative 

 
 Interpersonal Communication and Writing Abilities 

 
Multi-faceted Project Management Emphasis 

 
Result / Task Orientated 
 



Now though, they hire people with 

focused and branded competency,  

expertise and successful engagements 

track record that matches to their 

needs. 

At the end of the day, organizations are 

essentially just large groups of individuals all 

striving for collective ends 



New Career Realities 
 On average, employers report that there are now between 75 

and 200 applications for every SINGLE job opening. 

 

 Employers on average initially spend a simple 15 to 30 seconds 

reviewing your application, resume to determine if they are 

interested in pursuing your candidacy further.  

 

 We live in a knowledge‐driven and content society where 

education, training and experience no longer guarantee career 

successes. 

 

 Todays successful job seekers must stand out. Your reputation, 

experience, skills and “brand” all make that happen. 

 

 Hiring managers are reporting that 75% of jobs are now gained 

in some part due to networking. Online branding and networking 

is an essential new dynamic of employment and career building. 

Why Branding is Important 



Define your Unique Brand 

 
Define the brand product: Who are you? 

 

Define what the brand / product does: What do you do? What are 

you passionate about doing? 

 

Define the key ingredients/elements of the product: What are your 

key attributes and characteristics?  What important knowledge and 

skill set(s) do you have?  What is your experience?  How is your 

experience more valuable based on your knowledge, skills, 

character, and traits? 

 

Define how the product stands apart from others: What are your 

strengths? What are you particularly noted for? What do you do 

better than others? What is your area of expertise? 

 



Build Your Brand 

Build out the resume: Identify the brand – name and contact information. 
 

Define the brand: Develop a Professional Profile – state the facts of the brand 
identified in the first step. 
 

Describe the brand: List your Professional Experience – describe what have 
you done, where you did it, what was the challenge, what obstacles you 
faced, what was completed and what was achieved, and what was the end 
result? 
 

Brand affiliation: Affiliate the brand -- list the Professional Affiliations you 
have, including key posts held. 
 

Define how the brand is new and improved: list your Professional 
Development, Continuing Education and Professional Certifications you have 
completed. 
 

Education: List your post-high school education, including name/location of 
school, degree(s)/dates earned, and any relevant scholastic achievements.  



Bio and Cover Letter 

Resume 

Project List 

Converted to Online 
Content / Profiles 



Branding vs. Marketing 

 

There is a difference between branding and marketing:  

 

Branding is a trademark or distinctive name or concepts identifying 

or associating a product or manufacturer.  

 

Marketing (networking) is the act of promoting and selling in a 

market. 

 

Constant Evolution of Your Career and Brand 



The New Emphasis on Online 
Branding and Content 

 
You must have an online Presence; it is simply the new reality of 

our digital world.  

 

Even if you aren’t currently or of the mind to adopt online branding, 

others are already looking online to learn about and define you: 

 

Statistics show that 90% of recruiters use Google, Internet Search 

 and other Social / Professional Networking Sites to learn more about 

or make decisions on candidates. According to a business week 

survey, 35% of surveyed employers actually admitted to eliminating a 

candidate based on information gained from online.  

 



Firms Make Evaluations Based on 
Online Search, Content or Profiles 

 
According to Talent Management Magazine, nearly 37 percent of 

firms admitted to using social networking sites to research job 

candidates. 

 

What types of things did they indicate they were looking for? 

 

65% - To see if the candidate presents himself / herself 

professionally 

51% - To see if the candidate is a good fit for the company culture 

45% - To learn more about the candidate’s qualifications 

35% - To see if the candidate is well-rounded 

12% - To look for reasons to potentially not to hire a candidate 

 



LinkedIn To Destroy Your Resume 

 

“LinkedIn's Advertising Chief Tells Us How He's Going To Destroy 

Your Resume.” Interview in 2012. 

 

Jonathan Lister is LinkedIn's VP / North American sales for 

marketing solutions.  

 

He sees a future without paper resumes.  

 

Even a world without business cards. 

 

Move to More Digital Content 



Assess Your Current Message in 
the Digital Universe 

 
Assess Your Current Brand. What is the Internet (Google, Bing, 

Yahoo, Others) telling you and others about you already?  

 

Are you Indexed? Can we find you? How are you Associated? 

  

 Is your Online Reputation Positive? 

 

 Is your Brand Healthy? 

 

Are you Connected and Networked? 

 

Google - 67%, Microsoft – 16.5, Yahoo 12.1, Ask - 2.8, AOL - 1.7  



Market Your Brand Online 

 
Tell your story.  Everyone has a great story.   

 

Use your resume and support materials to build and now serve as 

the basis of telling your compelling story in digital form online.  

 

Where to Initially Put Online Branding Emphasis: 

  

LinkedIn, 

Google+ 

Facebook (Discussion),  

Twitter 

Professional Career Website, 

Professional Blog, 

YouTube 

Others 

 



LinkedIn.com 

 

If you are a Planning professional -- or an aspiring career 

professional -- you must have a profile on LinkedIn. 

 

LinkedIn is a business-oriented networking and quasi social site 

made up of millions of experienced professionals from around the 

world, representing thousands of industries from more than 200 

countries. It is currently the business network site of choice for 

professional interaction and networking. 

 

Most Planning and Planning related professionals have a LinkedIn 

presence of some type. 

 

First and Foremost - LinkedIn 



Google+.com 

 

Not as well known as LinkedIn, but destined to be just as powerful ( 

if not already so from an SEO perspective) impact, it is important to 

develop a Google+ Profile. 

 

Google launched Google+ in June 2011, in a big attempt to 

outdistance Facebook, “as a ‘social layer’ consisting of not just a 

single site, but rather an overarching ‘layer’ which covers many of 

its online properties. 

 

With Google connected into everything from Chrome to SEO and in 

other aspects with Maps and Android devices, it makes no sense to 

ignore the online platform they are consistently developing.  

 

At the very least you need a Google+ About Profile of some note to 

take advantage of SEO. 

 



What about Bob (Facebook)? 

 

Should I use Facebook as a tool for Branding? 

 

Quite a bit talk these days about keeping Facebook separate from 

professional related career activities. 

 

It depends on your approach, discipline and how you manage your 

networking endeavors.  

 

 Rule of Thumb, Think Facebook as a general social-networking 

site and some others such as LinkedIn as career-specific 

professional orientated sites. 

 

Keep in mind though, that while social networking is just that - social 

- that networking with individuals on and off line is generallly one of 

the most powerful tools of job-hunting. So Facebook can be 

powerful for your career if used correctly. 
 



Professional Website 

 

One of the most effective ways to create and promote your career brand 

is by developing a Professional Website that highlights your experience, 

accomplishments, skills and abilities.  

 

Even if you don’t decide to launch a robust site, you should at the very 

least consider purchasing a domain name based on your name where 

you can put up basic contact information, background and your resume.  

 

While this can be a more daunting process than simply using template 

driven profile creation tools on social media sites it is often one of the 

best ways to claim your online identity and establish your brand. If you 

can enhance this site with rich content and SEO optimization not only 

does it serve as a resource, but often leads prospective employers 

looking for your experience and abilities directly to your door. 

 



Professional Blog 

 

If you can dedicate yourself to writing on a regular basis and 

pushing out relevant content, developing a Professional Blog can be 

a powerful tool for enhancing your career brand. 

 

It can be a specialized part of a Professional Website, or data push 

from a LinkedIn profile to various locations as a way to keep your 

brand relevant and fresh. It can also be a powerful tool for 

networking. 

 

Blogging doesn’t need to be completely original. It can be a push of 

other content mixed with your insights and input as food for thought. 

 

Pushing Relevant Content and Information 



Network. Network. Network.  

 

 Building a Strong Network of Relationships is essential to be 

done in conjunction with Online Branding Efforts. 

 

 Cultivate and take advantage of influencer relationships; build a 

network of colleagues and influential people. 

 

 Always remember the following: the quality and not the 

quantity of your circle of “followers” or “links” is what will make 

the difference in your networking efforts.  

 

 Engage positively with your network. Promote your relationships 

unselfishly / collaboratively and encourage or provide the 

opportunity for influencers to promote your brand within their own 

networks.  

 



Questions? Comments? 
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