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Examples of Community  
Outreach Tools 

Community Meetings 
 
Workshops 
 
Charrettes 
 
Focus Groups 
 
Flyers 
 
Public Service Announcements 
 
Promotions  



My Goal Today: 

Consider adding Photovoice in Your Quiver of 
Community Outreach Techniques 



What is Photovoice? 

• Photovoice blends photography and a written 
narrative that together tell a story about the 
community from the participant’s point of view 



Its Development 

•  1990’s:  Caroline Wang and Mary Ann Burris developed the 
theoretical aspects of  Photovoice. 
 

• Their work looked at combining  the notion of “critical 
consciousness” (developing an understanding of the way 
the world works and how society, politics, and power 
relationships affect one’s own situation – Paulo Freire);  
 

• feminist theory, which emphasizes the importance of voice;  
 

• and documentary photography, which is often used to help 
bring about social change. 



Five Key Concepts 

*  Images teach. 
*  Pictures can influence policy. 
*  Community members participate in creating and defining the 
 images that shape healthful public policy. 
* The process requires that from the outset planners bring policy 
 makers and other influential people to the table to serve 
 as an audience. 
*Photovoice emphasizes individual and community action. 
 
(adapted from Wang: Photovoice: A Participatory Action Research Strategy Applied to 
Women’s Health, Journal of Women’s Health 1999) 



Credits and Acknowlegement 

The Community Tool Box is a service of 
the Work Group for Community Health and 
Development  at the University of Kansas.  

A Good Source for more in-depth 
information:  http://ctb.ku.edu 

Implementing Photovoice in Your Community 

http://www.communityhealth.ku.edu/
http://www.communityhealth.ku.edu/
http://www.communityhealth.ku.edu/
http://ctb.ku.edu/
http://ctb.ku.edu/


Who Uses Photovoice? 
Examples? 

• Public Health Agencies 
• Social Justice 

Advocates 
• Sociologists 
• Women’ Health and 

Rights 
 
 Using Photovoice to Understand Cardiovascular Health Awareness in Asian 

Elders 
 
Underage Alcohol Drinking 
 
Teenage Pregnancy 
 
Workplace Conditions 



The Photovoice “Approach” 

SHOWeD Method 
Questions to Consider When Writing Narratives 
  
What do you SEE here? 
What’s really HAPPENING here? 
How does this relate to OUR lives? 
WHY does this problem or situation exist? 
How could this image EDUCATE others (the 
community, policy makers, etc.)? 
What can we DO about the problem or situation? 
   
In short…. 
What? So What? Now what? 



Does Photovoice “fit”? 



• 1) membership  

• 2) influence 

• 3) integration and fulfillment of needs 

• 4) shared emotional connection 

Community Development Focuses on 
“Community” 

McMillan and Chavis 1986 
“Theory of Psychological Sense of Community”  



Concepts Revisited 

*  Images teach. 
*  Pictures can influence policy. 
*  Community members participate in creating and defining the 
 images that shape healthful public policy. 
* The process requires that from the outset planners bring policy 
 makers and other influential people to the table to serve 
 as an audience. 
*Photovoice emphasizes individual and community action. 
 
(adapted from Wang: Photovoice: A Participatory Action Research Strategy Applied to 
Women’s Health, Journal of Women’s Health 1999) 



Doing a Photovoice Project 
General Guidelines 

• Photovoice is a participatory, collaborative process.  Include 
the participants in the planning of the project. 

• Participants and staff need training. Examples: use of a camera, 
camera etiquette, safety, anticipating situations, staff protection 
of emotional and physical health of participants and integrity of 
the project. 

• Support of the Participants. Participants must have the chance 
to show and discuss their photos. They need a safe and 
supportive environment in which they can learn a new skill and 
gain confidence in their ability to express opinions and ideas. 

• The project should result in some action. Participants should 
have the chance to see their photos used in a positive and 
significant way. 

 



Example of a Typical Photovoice project 
1. Recruit participants, at least one mentor/facilitator, and staff/volunteers. 

2. Plan the project with the community or group you’re working with. 

3. Train participants, staff, and/or volunteers.  

4. Get out and take pictures. 

5. Discuss/reflect/choose. 

6. Narrative writing. 

8. Take action. 

9. Follow up 

10. Evaluate. 

Do it again 

7. Exhibit. 



Examples of Photovoice Projects 

City of Delano 

City of Santa Paula 



City of Delano 







City of Santa Paula 
http://www.youtube.com/watch?v=v5dnzE3bE0Q 

http://www.youtube.com/watch?v=s70LZabH3wo 

Documentary 

Remember that this is your story about Santa Paula 
 
What do you like about Santa Paula, your neighborhood?  What 
are its STRENGTHS? 
 
What could be better?  What are its WEAKNESS? 
 
What is Healthy in Santa Paula, your neighborhood? 
 
What is not Healthy? 
 
What is your favorite place in Santa Paula? Why? 

http://www.youtube.com/watch?v=v5dnzE3bE0Q
http://www.youtube.com/watch?v=s70LZabH3wo


Solutions through Translational Research in Diet and Exercise 



Closing Thoughts 
 

Finding Your Community’s Touchstone 

It Takes a 
Collaborative 
Effort 



THANK YOU! 
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